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Introduction



Overview
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ωAs global leaders prepare for the 2010 World Economic Forum, there is no 
better time to examine the political, economic, social, and moral views of 
Americans overall,  as well as, the future of the nation ςthe Millennial 
generation.

ωUndertaken by The Knights of Columbus  in partnership with The Marist College 
Institute for Public Opinion the objectives of the study are to: 
ςLŘŜƴǘƛŦȅ ǘƘŜ ǾƛŜǿǎ ŀƴŘ ƻǇƛƴƛƻƴǎ ƻŦ !ƳŜǊƛŎŀΩǎ ȅƻǳƴƎ ŀŘǳƭǘǎ ƛƴ ǘƘŜ ǿŀƪŜ ƻŦ ǘƘŜ ƴŀǘƛƻƴΩǎ ŜŎƻƴƻƳƛŎ 

crisis

ςDiscover  the priorities of young adults including career aspirations and workforce expectations

ωThis report presents the findings from a survey which interviewed a cross-
section of Americans, including an oversample of Millennials (Americans 
between the ages of 18-29) from December 23, 2009 ςJanuary 4, 2010.

Please note that some totals in this report may not add to 100% due to rounding. 



Executive Summary

!ƳŜǊƛŎŀΩǎ ƎŜƴŜǊŀǘƛƻƴǎ ŀǊŜ ōƻǘƘ ŘƛǎǘƛƴŎǘ ŀƴŘ 
diverse - but mostly at both ends of the age 
spectrum.  Millennials, young adults age 18 to 
29, are very different from the Greatest 
Generation, adults age 65 and older.  That is, 
grandchildren are very different from their 
grandparents.  Millennials describe themselves 
as hardworking.  The Greatest Generation sees 
itself as conservative.

Americans, as a whole, have lost confidence in 
ǘƘŜƛǊ ƎƻǾŜǊƴƳŜƴǘΩǎ ŀōƛƭƛǘȅ ǘƻ ƘŀƴŘƭŜ ǘƘŜ 
economic crisis.Even a majority of Millennials ς
still mostly supporters of the president ςdo not 
have faith in government to solve the crisis.  This 
includes 36% of young adults who now have less 
ŎƻƴŦƛŘŜƴŎŜ ƛƴ ƎƻǾŜǊƴƳŜƴǘΩǎ ŀōƛƭƛǘȅ ǘƻ ǘǳǊƴ ǘƘŜ 
economy around than a year ago. 

A majority of Millennials believe the economic 
crisis will have a lasting impact on their career.

A majority of Americans ςled by the Greatest 
Generation but not specific to them ςwant a free 
market approach.

With money and finances as the biggest problem 
facing a majority of Millennials, they are seeking 
jobs that can bring them stability and security.  
They also hope for positions that will lend 
themselves to balance work and family.

Despite tough times, Millennials have not lost 
their optimism.  Most believe they will be able to 
balance their careers and their families, and many 
are confident they will achieve financial success 
greater than their parents.  Their confidence in the 
economic promise of the American Dream in this 
instance echoes the views of the Greatest 
Generation.  However, Gen X and the Baby 
Boomers are less optimistic about their ability to 
excel financially beyond their parents.   
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Executive Summary (continued)

Although not as negative about the decline of 
morals and societal values, many Millennials 
share the view of older Americans that morally 
the nation is headed in the wrong direction.

It is a widespread impression that there is a 
different set of moral standards in business than 
ǘƘŜǊŜ ƛǎ ƛƴ ǇŜƻǇƭŜΩǎ ǇŜǊǎƻƴŀƭ ƭƛǾŜǎ.  Most 
Americans do not think this should be the case.  In 
fact, many feel the religious beliefs and values of 
business executives should guide their decisions.
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Defining the Generations  

5

Like Gen X and Baby Boomers, a plurality of Millennials consider themselves to be hard-working.  
Millennials are also notably more idealistic and less conservative than their older counterparts. 

GreatestMillennials

Hard-working 37% 38% 37% 21%

Spiritual 15% 13% 17% 21%

Conservative 13% 18% 18% 35%

Idealistic 12% 8% 7% 4%

Educated 9% 10% 7% 4%

Liberal 8% 10% 9% 8%

Self-involved 5% 3% 5% 5%

Materialistic 2% 1% <1% 1%

Gen X Baby Boom

Which one of the following words do you think best describes you:



The Economic Crisis


